
 

KEYWORD PLACEMENT FOR KILLER SEO 

How to implement your keywords to ensure you start ranking on Google!  

Check out our simple tips to get you started.  

TIP – Focus on 1 keyword per page  

Page Title (Title Tag) 

 

Your Title Tag shows up in a search engine result. Should describe the MAIN SUBJECT of your page 

and shows up as the first line of a search result and let’s Google searches know exactly what the 

page is about. Quite often blog posts will have the same Page Title and Headline.  

Tip – Try and use your keyword at the START of the title.  

 

Page Description (or META Description Tag) 

 

Shows up as the second part of search results. The goal of your meta description is to make people 

CLICK through to your website. It also helps Google determine how RELEVANT your page is. Ensure 

to include your keyword in a way that is easy to read and doesn’t sound like you have just stuffed 

your keyword in.  

 

Body Content 

This is one of the most important places to optimise to ensure ranking for your keywords.  

Tips: Try and use y our keyword in the first sentence (or at least the first paragraph).  

Use variations of your keyword in similar phrases, examples: Growing your business, how to grow 

fast. Drive incredible growth.  

Make it flow. This will be difficult at times, depending on the amount of text on the page. 

Avoid keyword stuffing. If you use your keyword too many times, Google will penalise you.  

Avoid things like –  



 

We sell custom cigar humidors. Our custom cigar humidors are handmade. If you’re 

thinking of buying a custom cigar humidor, please contact our custom cigar humidor 

specialists at custom.cigar.humidors@example.com. 

WRITE FOR HUMANS, it needs to be READABLE, and make sense.  

To improve your page copy, add Subheadings.  People like to SCAN the page, including Subheadings 

will make your content easier to read.  

Header Tags 

Ensure your H1 header tag is only used once on the page. The H1 is usually the largest heading at the 

top of the page but is not always the case. Try and include your keyword in the heading. 

Your subsequent headings, H2,H3,H4,H5 and H6 can be used more than once and have no 

hierarchical significance with Google. Headings are great at creating space on your page which is 

much more pleasing to the eye. 

 

Links 

Links are one of the top three ranking factors.  

Avoid the ‘click HERE’ link. It’s a great place to pop in a keyword instead and use a variety of 

combinations throughout. If you are always using what is known as the same anchor text (click 

here), Google can flag this as a black hat SEO link scheme and penalise your site. General rule, 

include links that count and vary the text that includes the link.  

 

Images (Alt Tag and File Name) 

Make sure your images are relevant to your content.  

Use SEO keywords in image titles (the text that pops up when you scroll over the image).  

Use your keyword in your Alt Text. This is the part that helps Google determine what the image is 

about. Keep it short but try and avoid just using the keyword. If appropriate include the keyword, 

focus should be on describing the image.  

 

URL’s 

Your URL should describe what your page is about, make it descriptive. The goal is to include your 

keyword in your URL. (obviously this is not always possible).  

Tip – Keep the URL’s SHORT and include no more than one or two keywords.  

 

Business Listings and Directories 

Google My Business is a great business listing. To get the most out of your listing, include your 

keyword in your business description.  


